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Page 2 of 2 © 201 , International Textile and Apparel Association, Inc. ALL RIGHTS RESERVED ITAA Proceedings, #70 -www.itaaonline.org dimensions (i.e., performance, social, asset) of the 7-item perceived risk scale explained 67.34% of the total variance, and intention to purchase knockoff fashion apparel was uni-dimensional.
Results: Multiple regression analysis tested the hypothesized relationships. H1: Attributes will affect perceived infringement of knockoff fashion apparel. Only Quality ( = .165, p = .033) significantly affected perceived copyright infringement. H2: Attributes will affect purchase intention of knockoff fashion apparel. The multiple regression model explained the effect of fashion apparel attributes on purchase intention of knockoff fashion apparel (R2 = .118; F (4, 162) = 5.43; p < .000). Quality ( = -.305, p < .000) significantly affected purchase intention of knockoff fashion apparel. H3: Risk dimensions will affect purchase intention of knockoff fashion apparel products. The multiple regression model with all three predictors significantly explained perceived risk associated with purchase intention of knockoff fashion apparel (R 2 = .493; F (3, 168) = 54.52; p = .000). Performance risk ( = -.211, p = .000) and Asset Risk ( = -.179, p < .001) negatively affected Purchase Intention of knockoff fashion apparel, and Social risk ( = .646, p = .000) positively affected Purchase Intention of knockoff fashion apparel. H4: Perceived copyright infringement will negatively affect purchase intention of knockoff fashion apparel products was not supported.
